
Welcome to JLife Manchester, our glossy bi-monthly 
lifestyle publication specifically for Manchester’s Jewish 

community, and here’s your chance to advertise directly to 
this affluent market in a quality format in a media with real 
credibility. The 16,000 run magazine is distributed free directly 
to households in key areas across the city such as Whitefield, 
Prestwich, Hale and Bowden.. It is also available at pick up points 
including the major supermarkets and community delis and 
centres, and distributed via key schools and synagogues. 
 The publication is packed with interesting features and 
information from the community, there’s something for everyone! 
Reach your target market by advertising in JLife Manchester, 
classified adverts start at just £32 per month! (6 issue package). 
More information at www.jlifemagazine.co.uk. 

Features Include:
• community round up & Photos
• Home & Garden • Motors
• Food & drink   • reviews
• travel    • Kids stuff
• Business  • Finance
• Health   • Fashion
• cinema listings  • Property
• events
• leisure & entertainment

& More!
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a guide to advertising in Jlife MancHester
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Beauty & Grooming | Travel | Advice | Fashion | Arts & CultureValentine Gifts | Half Term Highlights | Dancing Strictly and more..
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ALSO INSIDE:

Facial Treatments

WIN

PLUS
7 pages of Social Event Photos

www.jlifemagazine.co.uk

JAN/FEB 2013
Delivered FREE to homes & available at pickup points in Manchester
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Main Image:

Perfect Prints

Instead of spending hours searching for 

the ideal matching attire, simply throw 

on this all-in-one piece and let the exotic 

print do the talking instead. Style it up 

with layered chains and edgy cuffs.

£35

Missselfridge.com

All Night Long

Metallic embroidery and playsuits are the 

two top trends right now – why not earn your 

fashion credentials by combining the two? 

Featuring loose sleeves and flared shorts, 

this flattering design was made for outdoor 

cocktails.
£39

Very.co.uk

Get Shirty

For a tailored take on summer fashion, classic 

collars are a must. Embellished with a vibrant 

floral pattern, this playsuit will brighten up 

any day, come rain or shine.

£9.99

Getthelabel.com
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It’s all YellowIntroduce summer’s colour obsessIon wIth yellow Into your home thIs season.

home

Earn your 
Stripes 

This vibrant rug is 
adaptable to indoor or 
outdoor use perfect for 

summer. 
£129

Cuckooland.com

On the 
Side

Bring a little colour to 
your home with this bright 

occasion table.  
£29 

Tesco.com

All Aglow 
Add a touch of retro 

glamour to your home 
with this chic yellow wall 

light. 
£85

Amara.com

Tropical 
Twist

Brighten up your summer 
home with a touch of exotic 

elegance. 
£12

Oliverbonas.com

Grab a 
Cuppa

Introduce a dash of 
sunshine to your customary 

tea drinking. 
£22

Alisonappleton.com



We give special rates for repeated purchases, charity 
organisations & agencies:

dIscount rates

10% oFF  -  Prepay
15% oFF  -  Charity
10% oFF  -  Agency Commission

10% oFF  -  2 Issues
15% oFF  -  4 or more
20% oFF  -  6 or more

Main Issue sponsor
(includes back page, front page curl up 
& a quarter page teaser) £1500.00

Full Page advertorial 

£1000.00

rate card

Full Page (297 x 210mm) £850.00

Half Page (130 x 185mm) £495.00

Half Page (266 x 90mm) £495.00

Quarter Page (130 x 90mm) £275.00

Classified (45 x 65mm)  £75.00

Classified (45 x 32mm)  £40.00

Artwork should 
be supplied as 
high-resolution 
jpeg or tiff with 
all fonts outlined 
and 3mm bleed 
on full page ads.

Free editorial
Advertise in 4 
issues (quarter page 
minimum) to receive 
a Free editorial 
feature, the size of 
your largest booked 
advertisement.

297 x 210mm

130 x 
90mm

130 x 185mm

M A N C H E S T E R

WeBsIte advertIsInG

dIGItal 

Main Headers and Skyscrapers All Pages
2 months £200.oo | 6 months £400.00 | 12 months £600.00
Featured Business Section on Homepage rotating Link to 
Feature Page 
12 months £375.oo 

e-Shots
Exclusive e-shot created in-house and sent to our database £499.00
e-Shot Banner
Exclusive banner at the base of our magazine e-shot sent to our database £299.00
Social Media 
You can use our Facebook and Twitter feeds for Free by following/liking each 
other! 
We also offer support services such as Seo optimisation, 
Web Design, Blogging, Web Maintenance and much more.

All rates + vat

All rates + vat

Media Buying • Advertising • Marketing • Design • Branding • Print • Web

Get a fresh approach to your marketing contact us.

t 0845 052 2911

JLife Ltd. JLife Ltd, Beech House, Sycamore Lodge, 7a Woodhouse Cliff, 
Leeds, West Yorkshire, LS6 2HF

info@nutsforprint.co.uk  www.jlifemagazine.co.uk
f 0113 230 2847
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What is Granny Cool and how was the concept 

born?
My granny makes amazing marmalades from old family recipes and she 

shared with me how to create them too. After doing some research into 

the market, I realised that there was a gap for homemade preserves so 

I established the products — with her approval — and the business has 

grown from there.

The company was originally known as Granny Marmalade but my 

business partner, Lindsey Oldroyd, and I have since rebranded and a 

lot of lucrative listings have followed. As well as regional stores, our 

stockists include supermarket chain Booths, London deli Partridges, 

Natural Kitchen, and Dean & DeLuca, which has taken the products to 

Kuwait. We’re also launching in Selfridges and have had export requests in 

Helsinki and New York.

How did you and Lindsey meet? 

Our daughters went to the same nursery which led to us meeting up for 

playdates and becoming friends. I had the concept and Lindsey had been 

talking about getting into different work so it seemed like a perfect match.

How did your appearance on Dragons’ Den come 

about?
It was only recently televised but we were actually contacted by the show’s 

researchers in January 2014 after they came across a big write-up we had 

in a publication. We were quite resistant at first but realised that if we 

came across well and achieved exposure then it was worth a go. We were 

then selected from the audition process and filming took place in May 

2014.

How was the experience?

Even though we didn’t secure the £50,000 investment we wanted, it has 

been the best thing that the business has done. We had 12,000 hits on our 

website the night that the episode aired!

The problem for the Dragons was our branding and their belief that 

we would only ever be a regional line. But they liked our ethos and Peter 

Jones thought the product was fantastic.

What did you learn?

That we were determined to prove the Dragons wrong! We had actually 

already gained national success by the time we went on Dragons’ Den and 

sales have continued to increase.

What makes Granny Cool stand out in the market?

Our USP is that the marmalades and curds are homemade from start to 

finish, as well as being contemporary. The brand is also really inclusive — 

it’s suitable for vegetarians, and is kosher and halal-style too.

What has been the company’s greatest 

accomplishment?

I think that being available in Selfridges is a massive accolade for the 

brand and something I’ve always hoped for; the same goes for the 

opportunities we’ve had through Dean & DeLuca. Also, getting reorders 

and letters and emails from consumers enjoying the taste is amazing.

Have there been any challenges?

Lindsey and I are both working mums so we come across challenges every 

day, trying to get the balance right.

What’s next for Granny Cool?

The aim is to keep growing and building interest. We want to be available 

for the masses without compromising any of the company’s integrity.

Do you have any advice for aspiring 

entrepreneurs?

Just keep going and believe in yourself. Take your brand to the market, 

see if it grows, and don’t lose faith.

For more information about Granny Cool, visit 

Grannycool.com.

Preserving Success

NIkkI FRITH — ONE HALF OF THE TEAM BEHIND PRESERVE COMPANY GRANNY COOL — SPEAkS TO 

JLIFE’S SARAH NELSON ABOUT FAMILIAL INSPIRATION AND HER DRAGONS’ DEN APPEARANCE.

nikki frith (on the right) With BuSineSS partner LindSeY oLdroYd

BUSINESS INTERVIEW
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Top Spots for…

Pushchair-friendly Walks

head outdoors thIs summer knowIng all the famIly 

IncludIng toddlers can enjoy the beautIful walks 

manchester has to offer. 

North Manchester

Blackleach Country Park

Blackleach Country Park is 50 hectares of reservoir, 

grassland and woodland home to a plethora of paths 

just waiting to be explored – most are level and 

well-surfaced for pushchairs. For a shorter walk, 

start at the visitor centre and follow the path down 

to the reservoir where there is a safe place to feed 

ducks, swans and geese. The path continues along the 

reservoir but it is not a full circuit. For a longer walk, 

there is a surfaced path around the northern section 

of the park which is a wooded nature reserve. There’s 

also an adventure play area not far from the car park, 

perfect for post-excursion fun. 

Visit Walkswithbuggies.com.

Worsley Village

A three-mile circular walk around Worsley takes in 

the picturesque village, the Bridgewater Canal, its 

captivating heritage and explores the rich woodland 

area of Worsley Woods. The woods, which were 

declared a local nature reserve in 2006, are home to 

a huge array of wildlife and wildflowers – if you don’t 

want to include the woods into your walk then the 

village and canal alone are very much worth a visit by 

themselves. With a number of restaurants, bars and 

cafés available in the village it’ll make the perfect day 

out this summer. 

Visit Manchesterscountryside.com.

South Manchester

Tatton Park 

Tatton Park’s 2,000 acres of landscaped deer park, 

woodland, meres and farmland make up the Tatton 

estate of which 1,000 acres are open to the public for 

exploring with suitable paths for pushchairs. On foot, 

families can enjoy the Tatton Park Nature Trail. For 

£1 families can purchase a nature trail booklet from 

any of Tatton Park’s shops which includes maps, 

trails and striking photographs of the estate’s wildlife 

and flora. There’s also a downloadable Parkland 

Explorer Booklet which contains a scavenger hunt, 

food puzzle and eye spy to keep children entertained. 

With other walks – including a new conservation 

trail opening in July – in addition to the popular 

adventure playground on-site, Tatton Park offers an 

ideal summer outing for all the family. 

Visit Tattonpark.org.uk. 

Trans Pennine Trail 

The Trans Pennine Trail is a brilliant facility 

for families with younger children and it’s on 

Manchester’s doorstep. The trail is largely purpose-

built using disused railway lines, canals, riversides, 

minor roads and urban cycle paths – over 70 per 

cent of the trail is traffic-free. The paths are wide, 

relatively flat and well-surfaced, great for prams 

and pushchairs, and allowing children to run free or 

practice cycling. As part of the trail, a treasure hunt 

is available to download as part of the Chorlton and 

Sale Water Parks section which is great for keeping 

the kids occupied. 

Visit Transpenninetrail.org.uk. 

summer holIdays
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